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1: Situation Analysis  

Business Concept
I need help in writing the business concept>
This is an entertainment marketing company that focuses on providing B2B clients with creative and awareness-driven advertising services that's geared to drive success into the film, television, and gaming industry.
This is an entertainment marketing company that focuses on providing B2B clients in the entertainment industry
This is an entertainment marketing company that focuses on providing B2B clients with creative and awareness-driven advertising campaigns that’s designed to help entertainment & fortune 500 companies maximize the exposure benefits of online marketing. 

This is an entertainment marketing company that focuses on providing B2B clients with awareness-driven advertising services for entertainment & fortune 500 companies.
This is an entertainment marketing company that focuses on providing awareness-driven advertising services for B2B clients entertainment & fortune 500 companies.
This is an entertainment marketing company that creates in creative content for clients in the film, television, and gaming industry
1) Price of an average sale:
2) Estimated profit per sale:

Industry Analysis
[Evaluate the future of your industry here. Use at least one resource. Cite research with APA in-text citations, as well as include the resources on the References list.]

Competitors
[Include competitor websites on the References list. Please format each entry according to APA style, using the business name as the author.]


Unique Selling Proposition
To create engaging experiences that strengthens the connection between your brand and the people who loves it the most. Excitement is what you'll feel. Engagement is what you'll experience. And connecting is what you'll enjoy.

Audience

Target Market:
[Include detailed demographic and psychographic information here, using APA in-text citations for your target market research support (Alexa.com, Quantcast.com, PRIZM, Census.gov, etc.). Include resources on the References list.]

Secondary Market:
[Include detailed demographic and psychographic information here, using APA in-text citations for your target market research support (Alexa.com, Quantcast.com, PRIZM, Census.gov, etc.). Include resources on the References list.]

2: Campaign Pre-Planning 

Campaign Budget
This is the budget [$10,000]

Planning

Objective Statement
[One sentence that defines the focus of your marketing efforts. It should be measureable, achievable and clearly communicated.]

Goal for Channel 1
KPI for Goal 1
Target for Goal 1

Goal for Channel 2
KPI for Goal 2
Target for Goal 2

Goal for Channel 3
KPI for Goal 3
Target for Goal 3


Campaign Duration
[Indicate the length of the campaign. Do no exceed 1 year’s time.]

Campaign Calendar 
[Format the calendar with the year, months, and channel names. Delete extra cells. Fill in rows that apply, indicating the starting and stopping months for each of the 3 channels selected by simply marking an ‘X’ in the respective months.]

	Year
	Channel 1
	Channel 2
	Channel 3
	Channel4

	Month 1
	
	
	
	

	Month 2
	
	
	
	

	Month 3
	
	
	
	

	Month 4
	
	
	
	

	Month 5
	
	
	
	

	Month 6
	
	
	
	

	Month 7
	
	
	
	

	Month 8
	
	
	
	

	Month 9
	
	
	
	

	Month 10
	
	
	
	

	Month 11
	
	
	
	

	Month 12
	
	
	
	



3: Channel Selection 


Channel Implementation Strategy

Search Engine Optimization (SEO)
Budget: $			Hours:

[In an organized manner, insert complete sentence responses to the prompted questions here OR delete this section if you do not plan to use this channel. Remember, you must use at least 3 of the 7. Do not include the channel questions, or question numbers.]

	Note: Keyword chart (a chart with the keywords and search volumes) may be helpful.

Social Media and Viral Marketing
Budget: $			Hours:

[In an organized manner, insert complete sentence responses to the prompted questions here OR delete this section if you do not plan to use this channel. Remember, you must use at least 3 of the 7. Do not include the channel questions, or question numbers.]

[Insert social media examples here.]

Email Marketing
Budget: $                          Hours
            In an organized manner, insert complete sentence responses to the prompted questions here OR delete this section if you do not plan to use this channel. Remember, you must use at least 3 of the 7. Do not include the channel questions, or question numbers.]


Digital Public Relations
Budget: $			Hours:

[In an organized manner, insert complete sentence responses to the prompted questions here OR delete this section if you do not plan to use this channel. Remember, you must use at least 3 of the 7. Do not include the channel questions, or question numbers.]

[Insert a SEARCH OPTIMIZED press release here.]



	Note: Keyword chart (keywords, search volumes and CPC) may be helpful.




Mobile Implementation Strategy

[This is a platform, not a channel. This section requires a response to the assignment questions. In an organized manner, insert complete sentence responses explaining the role of mobile marketing and mobile integration in this campaign. Do not include the questions, or question numbers.]

4: Campaign Management 

Product /Service that the campaign is promoting: The service that’s being promoted is advertising.

Price per sale or contract signed: [This was indicated above as the price of an average sale.]

Profit per sale or contract signed: [Remember: this is your profit per conversion, taken from the profit per average sale indicated above. This number should be inserted into the fifth column below. It will be the same amount for all 3 channels.]

Campaign Conversion Analysis

	Channel
	Number of Conversions per Channel
(estimations)
	Channel  Budget
	Expected
Conversion Cost
(Channel Budget/Conversions)
	Conversion Value 
(Profit per Conversion)
	Anticipated
Channel Profit (Conversion Value x Conversions)

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	





Channel Optimization

[Insert an explanation of changes you would make to your least best performing channel to improve the performance. Provide thorough and complete sentences. Make sure to identify which metrics will help you determine if the channel is underperforming.]


Appendix A: Brand Manual 


Brand Personality
	[Include a description of the personality of the brand.]

Brand Color Palette 
[Include color swatches of brand colors. Add or delete swatch boxes as necessary dependant upon the number of colors associated with your brand.]

	




	
	
	
	



Tagline
[Include your brand’s tagline.]

Logo
	[Share an image of your logo, or a description of how you envision the logo may appear.]

Typography
	[Provide the name(s) of the font(s) that will represent your brand.]


References

[See General Reference 1: Citing & Referencing for additional information on completing this page according to APA style, as well as formatting in-text citations.]
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